
by Chasidy Rae Sisk

On the second day of WIN®’s 2016
Educational Conference in Tampa,
Shannon Miller, Olympic Gymnas-
tics Champion, delivered the event’s
Keynote Address: “The Gold Medal
Mindset.” 

Miller is the most decorated
gymnast in American history, having
won seven Olympic gold medals and
been inducted into the U.S. Olympic
Hall of Fame twice. After beating can-
cer in 2011, Miller became a motiva-
tional speaker, and on May 3, she
brought her brand of optimism and in-
spiration to WIN members who
learned about her winning mindset.

Reminiscing about her gymnas-
tics career, Miller observed that it is
easy to remember the good times, but
it is just as important to recall the chal-

lenges. “Remember those troubles be-
cause it is those mistakes, those
obstacles, which have taught us how
important it is to keep trying and to
get back up when we do fall. I learned
that I could not succeed if I wasn’t
willing to do the work and able to be-
lieve in myself that I could reach my
goals. We can’t give up every time we
reach a rough patch, not if we went to
truly succeed. I learned that I have to
analyze my mistakes so I can learn
from them and move forward.”

During her Olympic career,
Miller often heard that she was too
young, too old, too short or too weak,
but she believes in using the power of
past lessons to become more knowl-
edgeable as she forges into the future.
She says, “If you listen to everyone
else, you’ll never win. You have to
possess the will to succeed against all
odds.”

These lessons, which help in all
aspects of life, make up what Miller
calls “The Gold Medal Mindset”
which she describes as “an attitude of
going out and winning the day, no
matter what life throws at you. What
you do today matters. You must re-
main positive and commit yourself to
excellence.”

Setting goals is critical for suc-
cessfully achieving your dreams as it
helps close the gap between where you

are today and where you want to be to-
morrow. Very few successes just hap-
pen, and while dreams are necessary
and fantastic, achieving them requires
a specific plan involving SMART
(specific, measurable, achievable, rel-
evant, and time-based) goals. Dreams
serve as motivation, while goals estab-
lish the steps necessary to reach the
dream.

Miller stressed that goals being
specific is imperative to define what
needs to be accomplished. She said,
“Wrap your mind around exactly what
you want to achieve and then figure
out what you need to do to make it
happen. If you don’t take the steps to
make your dream a reality, it’ll always
be just a dream.”

When Miller suffered a knee in-
jury in 1992, she had to decide
whether to give up or to fight, and she

is glad she chose to fight. She worked
hard at practice each day so she could
enjoy the competition. “I just wanted
to live in that moment; I didn’t know
about the scores or the medals. When
you’re prepared, you have to just go
for it, enjoy the moment, and have
some fun.”

Miller is grateful to her team, in-
cluding her parents, coaches, doctors,
teachers and fellow athletes, who was
there to rally her during the bad days;
however, she also stressed the need to
contribute to the team. “You need to
rely on your team to achieve your
dreams. Utilize the amazing resources
around you. Find out how to make
more of a difference and work to-
gether to achieve your dreams.”

Admitting that she lost the con-
cept of teamwork after retiring from
gymnastics, Miller stated that she re-
discovered its importance when she
was diagnosed with cancer. At first,
she was overwhelmed by the fear of
the unknown and the loss of control,
she established knowledge of the steps
needed to recover after her surgery, al-
lowing her to move from a victim
mentality back to her competitive na-
ture.

Miller’s belief that she could de-
feat cancer faltered after her first week
of chemo, but her team of doctors,
nurses, family and friends rallied

around. She says, “I was inspired by
their positive attitude and wanted to
learn from their example. Your team
matters; don’t be afraid to ask for help

when you need it because that’s why
they are there. This summer is the
twentieth anniversary of my Olympic
wins and the five year anniversary of
being cancer free. If I can help just
one woman focus on her health, that
means I’ve turned my experience with
cancer into something positive.”

According to Miller, “Many suc-
cessful people rely on positive mental
images to reach their goals. Seeing is

believing. If you think you can’t, you
won’t; if you can’t even see yourself
achieving your goals in your own
mind, you never will. A negative atti-

tude will prevent you from
reaching your dreams, so you
have to combat negative
thoughts with positive ones,
especially when you have a
bad day.”

Noting that a negative at-
titude will bring you down
quicker than anything else,
Miller finds power in seeing
barriers as opportunities and
focusing on solutions instead
of problems. “Having a posi-
tive attitude is a choice you
have to make each day, and

though it can be a challenge, it makes
you an asset, helping you develop bet-
ter relationships and inspiring those
around you. Life is only as good as
you make it—choose to be positive!”

Although Miller was not the
most talented gymnast, she believed
in hard work, always going above and
beyond her coach’s requirements.
“Work ethic is an essential ingredient
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Most Decorated Olympic Gymnast Presents Keynote ‘Gold Medal Mindset’ at 2016 WIN Conference

Seven-time Olympic Gold Champion Shannon Miller
shared her secrets to “The Gold Medal Mindset.”

If  you think you can’t, you won’t; if  you can’t even see
yourself  achieving your goals in your own mind, you

never will. — Shannon Miller

See Most Decorated, Page 56



praised WINners: “What you’ve ac-
complished in the last ten years is noth-
ing short of miraculous, but there’s still
a lot of work to be done. If it doesn’t
challenge you, it doesn’t change you;
let’s see what your best can do over the
next ten years for WIN, your business
and the collision repair industry. You
are the force of the future.”

As the conference ended, Debbie
Clark announced that WIN’s 2017
Educational Conference will be held
on May 8-10, 2017 in Denver, CO.

WIN’s 2016 Educational Confer-
ence sponsored included AkzoNobel,
Axalta, BASF, DCR Systems, Enter-
prise Rent-A-Car, PPG, ASE Certified,
3M, Allstate, Caliber Collision, Insur-
ance Auto Auctions, Service King,
State Farm, Valspar Automotive,
ABRA Auto Body and Glass, AudaEx-
plore, CAPA, CARSTAR, CCC Infor-
mation Services, Copart, FinishMaster,
Fix Auto, GEICO, Gerber Collision &
Glass, Hertz, MetLife, Mitchell Inter-
national, OEM, The Romans Group,
The Villacorta Law Firm PC, and Safe-
lite Solutions.
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Aftermarket Parts Disclosure Legislation Passes NH
Legislature, Bill is Before Governor for Signature
New Hampshire Senate Bill 436, in-
troduced by State Senator Nancy
Stiles, R-24, passed the New Hamp-
shire House of Representatives on
May 11th. It had passed the Senate on
March 3, 2016.

This bill prohibits an insurer
from requiring or specifying the use
of after market parts on certain
leased vehicles or vehicles less than
5 years old or with fewer than 50,000
miles.

S.B. 436 requires an insurer to
disclose whether or not an estimate
has been prepared based on the use
of aftermarket parts. Any insurer that
fails to provide the disclosure would
be prohibited from requesting or re-
quiring the use of aftermarket parts.

Specifically, the bill states: No
insurer shall require or specify the
use of after market parts on:

I.  A leased motor vehicle if the
lease provides that such parts will cause
a diminution of the residual value of
such vehicle; or

II.  A motor vehicle that has
been placed in service within the im-
mediately preceding 5 years or has
fewer than 50,000 miles recorded on
the odometer.

2  Effective Date. This act shall
take effect January 1, 2017.

The Automotive Service Asso-
ciation (ASA) has been a proponent
of S.B. 436 since its introduction and
has sent letters of support to the New
Hampshire legislature. Robert L.
Redding Jr., ASA Washington, D.C.,
representative, wrote in a March 2016
letter to New Hampshire policymak-
ers:

“ASA supports requiring insurers
and auto collision facilities to provide
disclosure of part type, description and
warranty information to the consumer
for all part types. Consumers will be
best served if written consent is re-
quired for the use of these parts. ASA
believes a competitive parts market-
place of tested and verified quality
parts is in the best interest of the mo-
toring public. ASA opposes parts poli-
cies that focus solely on cost efficiency
without regard to certification, verifi-
able quality and safety.”

S.B. 436 is currently before the
New Hampshire governor for final ap-
proval.

To view the text of the legisla-
tion, visit the ASA website at www
.TakingTheHill.com.

BASF Automotive Refinish hired
Christopher Kugler as the new na-
tional strategic accounts manager.
Most recently, Kugler was the di-
rector of Automotive Aftermarket at
ILJIN USA, a producer of wheel
bearings and other automotive com-
ponents. Prior, he was the North
American national accounts man-
ager for Saint-Gobain (Norton)
Abrasives in the collision repair in-
dustry.

“Chris is a strong team player and
has excellent ex-
perience with na-
tional account
management,”
said Tim Dawe,
BASF sales di-
rector. “Over the
years he has de-
veloped and ex-
ecuted winning
strategies within
the Multi-Shop-
Operator (MSO)

segment.” Kugler’s main responsi-
bilities in his new position are grow-
ing and building relationships in the
MSO segment.

For information, visit www.basf
refinish.com

BASF New National Strategic
Accounts Manager

Christopher Kugler,
BASF’s new

national strategic
accounts manager
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in the recipe for success. Each little
effort adds up and makes a differ-
ence, and you never have to second
guess the outcome when you’re com-
mitted to excellence because you’ve
done everything possible to succeed.
When you look at winners, what sep-
arates them is follow through, not tal-
ent or effort—they focus on winning
every single day,” Miller emphasizes.

Before exiting the stage to a stand-
ing ovation, Shannon Miller stated, “It’s
important to keep moving in a positive
direction every day. When you’re re-
pairing a vehicle, it’s not just a car—it’s
that person’s livelihood, where they
spend time with family, and how they
protect their loved ones... Or maybe it’s
a dad taking his little girl to the gym so
she can pursue her dream of winning
an Olympic gold medal. Each time you
commit yourself to excellence, you are
creating a winning aspect for every-
one.”

Continued from Page 54
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Hyundai Motor Company is acceler-
ating developments in connected car
technology by collaborating with
Cisco. The cooperation is part of
Hyundai Motor’s wider strategy to
establish an industry-leading con-
nected car platform through collabo-
ration with leading technology
partners. Hyundai Motor will initially
focus on the next generation of in-ve-
hicle networks at the core of con-
nected car technology, optimizing the
transmission and reception of data
within the vehicle. The technology
will not only transmit and receive
data faster, but also allow each sub-
system inside the vehicle to commu-
nicate more effectively; this is
essential to enabling future connected
cars to incorporate the increasingly
complex features that transfer ever-
growing amounts of data in real time.
Hyundai Motor and Cisco will col-
laborate to create a testing environ-
ment for vehicle simulation. The
companies will cooperate on basic re-
search to thoroughly analyze the flow
of data and verify new technologies for
connected cars. Moreover, Hyundai
Motor will invest in cloud, big data
analytics and connected car security
technologies, with huge investment in
research and development.

Hyundai & Cisco Connected
Car Project
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