
John Petrarca founded Providence
Auto Body in Rhode Island in 1982. He
has been a member of the Auto Body
Association of Rhode Island for 45
years and is the current president. Au-
tobody News asked Petrarca about some
of the key legislation the association has
been involved with as well as what it is
like to work in a family business.

Q: How long have you been part
of the Auto Body Association

of Rhode Island (ABARI) and what
has your primary focus been?

A: I have been a member of the
Auto Body Association of

Rhode Island for decades. I was origi-
nally a member in 1970. I am currently
in my fifth term as president. Over the
last 16 years, ABARI has worked tire-
lessly to professionalize our industry,
protect consumers, support healthy
competition, and advocate for fair and
reasonable compensation from insur-
ance companies. In order to accom-

plish this, we have had to educate our
association, consumers and legislators.
As a result of our efforts, we have very
consumer-friendly laws that are unique
to Rhode Island.

Q: Can you tell us about the anti-
steering law ABARI helped pro-

mote?

A: We successfully lobbied for a
very stringent anti-steering law,

which requires insurers to print a bold-
face notice to consumers of their ‘right
to choose’ on all insurance id cards and
appraisals, and it also must appear on
auto body shop signage. We are the
only state in the country that requires
auto body technicians to be certified.
We require every vehicle with more
than $2,500 of damage be inspected by
a licensed auto damage appraiser. A ve-
hicle 30 months or newer in age must
be repaired with OEM parts unless the
owner agrees to aftermarket parts in
writing. The actual cash value (ACV)

of all total loss vehicles must be deter-
mined by the NADA or Kelly Blue
Book retail value, and no vehicle can
be deemed a total if the damage does

not exceed 75 percent of the value
without the owner’s written consent.
Insurance companies must use one
manual to appraise a vehicle in its en-
tirety and must consider fair calcula-
tion of paint and material charges

based upon usage rather than per hour.
Finally, Rhode Island has codified a
labor rate survey requirement. Every
insurer must conduct a labor rate sur-

vey and report its results to the De-
partment of Business Regulation.

Q: What is the other significant
piece of legislation that ABARI

helped pass?
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with Stacey Phillips - ASSISTANT EDITOR

Shop Strategies

Body Shop Owner & President of ABARI Shares Insight about Legislation the Association Helped Pass

Providence Auto Body’s owner, John Petrarca, still operates the family-run business he established
more than 30 years ago in Rhode Island



A: Continuing with ABARI’s focus
on consumer rights, last year

our legislature passed law requiring
auto body repair shops be designated
as Class A or Class B. Class A shops
must be certified by at least one motor
vehicle manufacturer in aluminum re-
pair; must have all technicians certi-
fied; and must give a lifetime warranty
on all repairs. The new law also re-
quires that each insurer conduct a sep-
arate and distinct labor rate survey for
each classification.

Q: What is ABARI’s current area
of focus? 

A: Currently, ABARI’s focus is
educating its membership on

the new requirements and assisting
shops as they gear up for the classifi-
cation process. I am very excited
about this new development because
as with all of the legislation ABARI
supports, this law protects consumers
by giving them the information they
need to make a proper and informed
decision about their vehicle repair. It
also forces shops to face reality… alu-
minum is here, hi-tech state-of-the-art
technology is in the average vehicle
on the road, and if you don’t stay cur-

rent, you’ll be out of business soon.

Q: After your extensive experi-
ence with ABARI, what advice

can you offer to other associations?

A: Our association has been suc-
cessful because we have been

united as a group, and we have always
focused on promoting legislation that
protects consumers and gives them in-
formation they need to exercise their
rights. Information is priceless, and
ABARI’s philosophy has always been
that an informed consumer is a step in
the right direction. Neither industry
(insurance and collision repair) is al-
ways correct, and associations should
put as much focus on how they can
improve their own industry, as they do
on improving insurance regulation.
However, at the end of the day, just
like in our own business, it comes
down to our customers. Focusing on
legislation that helps to ensure a safe
and quality repair, and removes some
of the obstacles and hassles encoun-
tered along the way have been a very
successful strategy for ABARI over
the years. Rome wasn’t built in a day.
Associations need to stick together
and be patient.

Q: Can you tell us about your own
experience running Providence

Auto Body?

A: I started in the auto body repair
business 50 years ago. I have

been passionate about cars and customer
service since then. Vehicles have
changed significantly, but customers
haven’t. I believe the key to our success
is that we treat our customers like fam-
ily. If I would not allow my children or
grandchildren to drive in a vehicle, I
won’t let my customers either. I was the
first in the state to offer a Lifetime Guar-
antee on all repairs, and I believe that a
business can achieve perfect customer
service. As a result, we have thousands
of loyal customers who trust our service
and appreciate the hassle-free experi-
ence we provide. There are 50 dedicated
employees, many of whom I have been
fortunate enough to employ for more
than two decades, who work hard every
day to ensure that our production can
keep up with demand.

Q: Is your shop certified in alu-
minum repair?

A: I have always believed in in-
vesting in state-of-the-art equip-

ment for the quality of the repair and
for the speed of production. A year ago,
we became the first auto body repair
shop in Rhode Island to be certified in
aluminum repair by Ford. We are in the
process with other manufacturers who
certify in aluminum and look forward
to many exciting announcements in
2016.

Q: What has your experience been
like working in a family-owned

business?

A: We are a family business, which
is as rewarding as it is challeng-

ing. My wife manages our office staff,
and our rental company, and we have
been working together for over 30
years. My children grew up working in
the business as young adults, and are
now both attorneys with law offices
next door. They continue on in the
company as legal counsel. Taking legal
advice from your children was not easy
to handle at first, but I have learned to
listen, and am grateful I am able to see
my family everyday. Of course as with
any family business, a unique set of
challenges can be present when dis-
agreements arise. However, after work-
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ing together so many years, you real-
ize how rare it is, and how lucky we
are.

Q: Is there anything additional you
would like to share about the in-

dustry in general?

A: Aside from my role in ABARI,
I have been fighting for con-

sumer rights through my business for
decades. We have exposed shops that
engage in shoddy repair work, and in
unacceptable business practices, and
20 years ago I embarked upon an ad-
vertising campaign that began the
process of educating consumers about

their right to choose their repair shop,
the right to not use aftermarket parts
on their new vehicle, etc … It is a
wonderful feeling when you en-
counter people and they tell you, ‘Of
course I know I have the right to
choose, I listen to your commercials!’
An industry can be changed for the
better one customer at a time, but pa-
tience and endurance are the keys to
success.

John Petrarca can be reached at
(401) 861-2211 or john@providence
autobody.com.

For information about ABARI,
call (401) 467-7575 or visit www
.ABARI.net.

If you know of a shop that would
like to share its “Shop Strategies,”
contact Stacey Phillips at sphillips@
autobodynews.com.

Continued from Page 55

President of ABARI

The first 2016 “Who Pays for What”
quarterly survey asks shops about re-
finish labor billing and insurer pay-
ment practices.

Is your shop among the one in
five who have never charged for weld-
through primer when used on a
job—or among the 68 percent who get
paid for it most, if not all, of the time
by the eight largest insurers?

This type of “Who Pays for What?”
information is what shops and the indus-
try can learn through the quarterly sur-
veys conducted by CRASH Network
and Collision Advice, including the lat-
est of these surveys taking place through-
out the month of February. Shops can
take the survey by clicking here (https://
www.surveymonkey.com/r/BW3KLF5).

“Even just taking the surveys can
help remind shops about not-included
operations they are likely doing yet
perhaps not including on estimates,”
Mike Anderson of Collision Advice
said. “I hear from participating shops
every week who tell me the surveys are
making a difference in their business.”

Each of the four surveys explores
a different area of shop operations. Pre-
vious surveys examined “Who Pays for
What?” in terms of structural/frame and
mechanical operations, aluminum re-
pair labor rates, shop supplies and sub-
let mark-up.

The first of the four 2016 surveys
focuses on more than two dozen “not-
included” refinish-related operations,
asking shop how frequently they are
paid for each of the operations by each
of the eight largest auto insurers in the
country. New in this year’s refinish sur-
vey are questions related to how shops
bill for refinish materials.

Shops can take the survey (during
the month of February) by clicking
here (https://www.surveymonkey.com/
r/BW3KLF5). Survey participants will
receive a 60-page report with complete
survey findings, broken down by re-
gion, insurer and DRP vs. non-DRP, at
no charge. The report also includes
analysis and resources to help shops
better understand and use the informa-
tion presented.

Anderson said the survey, which
will take about 15-30 minutes, should
be completed by the shop owner, man-
ager or estimator who is most familiar
with the shop’s billing practices and
the payment practices of the largest na-
tional insurers. 

Each shop’s individual responses
are held in the strictest confidence and
are not released in any way; only cu-
mulative data is released.

The results of previous surveys
are also available online at www.col-
lisionadvice.com/survey.

Collision Advice: Refinishing Survey Launched

“The companies’ own evidence
makes clear that a human driver able
to take control of the vehicle is neces-
sary to ensure the safety of both robot
vehicles and other Californians on the
road,” Simpson said at a DMV work-
shop on autonomous vehicle regula-
tions.

“Google, which logged 424,331
“self-driving” miles over the 15-month
reporting period, said a human driver
had to take over 341 times, an average
of 22.7 times a month.  The robot car
technology failed 272 times and ceded
control to the human driver; the driver
felt compelled to intervene and take
control 69 times,” Simpson said.

Other testing companies, driving far
fewer autonomous miles than Google,
also reported substantial numbers of dis-
engagements. Bosch had 625 disengage-
ments with 934.4 miles driven. Nissan
with 1,485 miles driven had 106. Mer-
cedes-Benz reported 1,031 with 1,738
miles driven. Delphi reported 405 disen-
gagements with 16,662 miles. Volkswa-
gen with 10,416 miles reported 260.
Tesla claimed it had none, but did not say
how many miles its drove.

“It’s important to understand that
these “disengagements” were promoted
by real situations that drivers routinely
encounter on the road. Among reasons
cited by Bosch were failures to detect
traffic lights and heavy pedestrian traf-
fic.

“Google’s robot technology quit
13 times because it couldn’t handle the

weather conditions. Twenty-three times
the driver took control because of reck-
less behavior by another driver, cyclist
or pedestrian.  The report said the robot
car technology disengaged for a ‘per-
ception discrepancy’ 119 times. Google
defines such a discrepancy as occurring
when the car’s sensors don’t correctly
perceive an object, for instance over-
hanging branches. The robot technol-
ogy was disengaged 55 times for ‘an
unwanted maneuver of the vehicle.’  An
example would be coming too close to
a parked car. The human took over
from Google’s robot car three times be-
cause of road construction.

Google Says Danger is Letting Drivers
Take Control
Google told NHTSA that the real dan-
ger is having auto safety features that
could tempt humans to try to take con-
trol. See story on p. 4 this issue.

Google “expresses concern that
providing human occupants of the ve-
hicle with mechanisms to control things
like steering, acceleration, braking...
could be detrimental to safety because
the human occupants could attempt to
override the (self-driving system’s) de-
cisions,” the NHTSA letter stated.
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