
Consumer Watchdog has strongly en-
dorsed the California Department of
Motor Vehicles’ draft regulations for
autonomous vehicles that require self-
driving robot cars have a licensed
driver behind the wheel capable of
taking control, and a working steering
wheel, gas pedal and brake, however
federal regulators appear to be much
less conservative on the policy. See
story this issue p. 4.

“The need to require a licensed
driver behind the wheel is obvious
after a review of the results from
seven companies that have been test-
ing since September 2014: Robot cars
are still not capable of dealing reliably
with real-life situations,” said John

M. Simpson, Consumer Watchdog’s
Privacy Project director.

Under the autonomous car testing
regulations, the companies were re-
quired to file “disengagement reports”
explaining when a human test driver
had to take control. The reports show
that the cars are not always capable of
“seeing” pedestrians and cyclists, traf-
fic lights, low-hanging branches, or
the proximity of parked cars, suggest-
ing too great a risk of serious acci-
dents involving pedestrians and other
cars. The cars also are not capable of
reacting to reckless behavior quickly
enough to avoid the consequences, the
reports showed.

Homicide detectives released video
footage on Jan. 25  in hopes of identi-
fying the suspect who killed a Harbor
City auto body shop owner. On Sept.

3 about 7:10 p.m., police responded to
an assault call in the 1700 block of W.
259th Street and found the victim
lying in a driveway, suffering from a
gunshot wound. Ricardo Macias-
Mendoza, who owned Guero’s Body

Shop and Paint in the 25900 block of
S. Western Avenue, was shot near the
business and died at a hospital, ac-
cording to investigators from the Los
Angeles Police Department’s Harbor
Division. His killer, who fled through
an alley just west of the business, is
described as an Hispanic man be-
tween 25 and 35 years old and 5 feet
9 to 5 feet 11 inches tall.

He had a mustache, was wearing
dark clothing, black boots and a dark
baseball cap, and was driving a dark-
colored 2009-14 Dodge Charger.

Anyone with information about
the suspect’s identity or whereabouts
was asked to call Officer Reynoso or
Detective Cortez at (310) 726-7884.

Suspect Sought in Body Shop Owner’s Shooting

See Collision Course, Page 56

Consumer Watchdog: “Why Self-Driving Cars Fail” — Google Counters:  “Danger is Drivers Taking Control”

The CDI website includes the follow-
ing statement:

Requirement for Permanent, Non-Re-
movable Identification
CCR Section 2695.8(g)(4) requires
that”all original and non-original
manufacture replacement crash parts,
manufactured after the effective date
of this subchapter, when supplied by
repair shops shall carry sufficient per-
manent, non-removable identification
so as to identify the manufacturer.”
An insurer shall not require that a re-
pair shop install non-original manufac-
ture replacement crash parts, or limit
payment to the cost of a non-original
manufacture replacement crash part,
unless those parts comply with section
2695.8(g)(4) and carry sufficient per-
manent, non-removable identification
so as to identify the manufacturer.  An
insurer shall not limit payment to the
cost of a non-original manufacture re-
placement crash part for any part that
does not carry sufficient permanent,
non-removable identification so as to
identify the manufacturer.

Use of Non-Original Equipment Manu-
facture Replacement Crash Parts

CCR Section 2695.8(g)(1) provides that
no insurer shall require the use of non-
original equipment manufacture re-
placement crash parts in the repair of an
automobile unless”the parts are at least
equal to the original equipment manu-
facturer parts in terms of kind, quality,
safety, fit, and performance” (emphasis
added). CCR Section 2695.8(g)(3) re-
quires that”insurers specifying the use
of non-original equipment manufacturer
replacement crash parts warrant that
such parts are at least equal to the orig-
inal equipment manufacturer parts in
terms of kind, quality, safety, fit, and
performance.” The required use, or pay-
ment of the cost, of a non-original
equipment manufacturer replacement
crash part that is not equal in terms of
kind, quality, safety, fit, and perform-
ance as compared to the original equip-
ment manufacturer replacement part
may subject the insurer to further action
by this Department.

It has come to the Department’s at-
tention that certain aftermarket bumper
reinforcement bars may be significantly
different in terms of like kind, quality,
safety, fit, and performance as compared
to the original equipment manufacturer

CDI Says Crash Parts Need Permanent Identification

To read online: http://www.consumerwatchdog.org/resources/consumerwatchdogwhyselfdriving
carsfail.pdf
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ing together so many years, you real-
ize how rare it is, and how lucky we
are.

Q: Is there anything additional you
would like to share about the in-

dustry in general?

A: Aside from my role in ABARI,
I have been fighting for con-

sumer rights through my business for
decades. We have exposed shops that
engage in shoddy repair work, and in
unacceptable business practices, and
20 years ago I embarked upon an ad-
vertising campaign that began the
process of educating consumers about

their right to choose their repair shop,
the right to not use aftermarket parts
on their new vehicle, etc … It is a
wonderful feeling when you en-
counter people and they tell you, ‘Of
course I know I have the right to
choose, I listen to your commercials!’
An industry can be changed for the
better one customer at a time, but pa-
tience and endurance are the keys to
success.

John Petrarca can be reached at
(401) 861-2211 or john@providence
autobody.com.

For information about ABARI,
call (401) 467-7575 or visit www
.ABARI.net.

If you know of a shop that would
like to share its “Shop Strategies,”
contact Stacey Phillips at sphillips@
autobodynews.com.

Continued from Page 55

President of ABARI

The first 2016 “Who Pays for What”
quarterly survey asks shops about re-
finish labor billing and insurer pay-
ment practices.

Is your shop among the one in
five who have never charged for weld-
through primer when used on a
job—or among the 68 percent who get
paid for it most, if not all, of the time
by the eight largest insurers?

This type of “Who Pays for What?”
information is what shops and the indus-
try can learn through the quarterly sur-
veys conducted by CRASH Network
and Collision Advice, including the lat-
est of these surveys taking place through-
out the month of February. Shops can
take the survey by clicking here (https://
www.surveymonkey.com/r/BW3KLF5).

“Even just taking the surveys can
help remind shops about not-included
operations they are likely doing yet
perhaps not including on estimates,”
Mike Anderson of Collision Advice
said. “I hear from participating shops
every week who tell me the surveys are
making a difference in their business.”

Each of the four surveys explores
a different area of shop operations. Pre-
vious surveys examined “Who Pays for
What?” in terms of structural/frame and
mechanical operations, aluminum re-
pair labor rates, shop supplies and sub-
let mark-up.

The first of the four 2016 surveys
focuses on more than two dozen “not-
included” refinish-related operations,
asking shop how frequently they are
paid for each of the operations by each
of the eight largest auto insurers in the
country. New in this year’s refinish sur-
vey are questions related to how shops
bill for refinish materials.

Shops can take the survey (during
the month of February) by clicking
here (https://www.surveymonkey.com/
r/BW3KLF5). Survey participants will
receive a 60-page report with complete
survey findings, broken down by re-
gion, insurer and DRP vs. non-DRP, at
no charge. The report also includes
analysis and resources to help shops
better understand and use the informa-
tion presented.

Anderson said the survey, which
will take about 15-30 minutes, should
be completed by the shop owner, man-
ager or estimator who is most familiar
with the shop’s billing practices and
the payment practices of the largest na-
tional insurers. 

Each shop’s individual responses
are held in the strictest confidence and
are not released in any way; only cu-
mulative data is released.

The results of previous surveys
are also available online at www.col-
lisionadvice.com/survey.

Collision Advice: Refinishing Survey Launched

“The companies’ own evidence
makes clear that a human driver able
to take control of the vehicle is neces-
sary to ensure the safety of both robot
vehicles and other Californians on the
road,” Simpson said at a DMV work-
shop on autonomous vehicle regula-
tions.

“Google, which logged 424,331
“self-driving” miles over the 15-month
reporting period, said a human driver
had to take over 341 times, an average
of 22.7 times a month.  The robot car
technology failed 272 times and ceded
control to the human driver; the driver
felt compelled to intervene and take
control 69 times,” Simpson said.

Other testing companies, driving far
fewer autonomous miles than Google,
also reported substantial numbers of dis-
engagements. Bosch had 625 disengage-
ments with 934.4 miles driven. Nissan
with 1,485 miles driven had 106. Mer-
cedes-Benz reported 1,031 with 1,738
miles driven. Delphi reported 405 disen-
gagements with 16,662 miles. Volkswa-
gen with 10,416 miles reported 260.
Tesla claimed it had none, but did not say
how many miles its drove.

“It’s important to understand that
these “disengagements” were promoted
by real situations that drivers routinely
encounter on the road. Among reasons
cited by Bosch were failures to detect
traffic lights and heavy pedestrian traf-
fic.

“Google’s robot technology quit
13 times because it couldn’t handle the

weather conditions. Twenty-three times
the driver took control because of reck-
less behavior by another driver, cyclist
or pedestrian.  The report said the robot
car technology disengaged for a ‘per-
ception discrepancy’ 119 times. Google
defines such a discrepancy as occurring
when the car’s sensors don’t correctly
perceive an object, for instance over-
hanging branches. The robot technol-
ogy was disengaged 55 times for ‘an
unwanted maneuver of the vehicle.’  An
example would be coming too close to
a parked car. The human took over
from Google’s robot car three times be-
cause of road construction.

Google Says Danger is Letting Drivers
Take Control
Google told NHTSA that the real dan-
ger is having auto safety features that
could tempt humans to try to take con-
trol. See story on p. 4 this issue.

Google “expresses concern that
providing human occupants of the ve-
hicle with mechanisms to control things
like steering, acceleration, braking...
could be detrimental to safety because
the human occupants could attempt to
override the (self-driving system’s) de-
cisions,” the NHTSA letter stated.
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